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Pets, Veterinary & Animal Services
Reputation: Ami Animal (amianimal.com)
https://amianimal.com

Industry: Pets, Veterinary & Animal Services

B

REPUTATION LEVEL

PETS, VETERINARY & ANIMAL SERVICES

59.8 Avg Reputation
Based on 438 businesses audited.

HIGHER REPUTATION THAN AVERAGE

Ami Animal has 15.2 points more reputation than the average for Pets, Veterinary & Animal Services.

EXPERT VERDICT

Ami Animal is a refreshing, high-substance retail site that largely avoids the 'family' fluff of the

veterinary industry but fails basic technical and proofreading hygiene. While its nutritional

transparency is excellent, the total lack of schema and the presence of typos in primary headings

signal a 'commodity' shop that prioritizes stock over brand authority. It is a functional store that

offers genuine product data while being entirely indistinguishable from its competitors.

See how to improve >

INFO DENSITY
Power-words vs. Substance ratio.

25
83% Reputation

The site exhibits high information density in its product pages, specifically regarding nutritional specifications.
Body text for Churu products includes precise ingredient percentages such as 'Caldo de pollo (68,0 %)' and 'pollo
(30,0 %)', along with analytical components like 'Vitamina E (min) 50 UI/kg'. While the homepage H1 uses the
power word 'BIENESTAR' (wellbeing), it is immediately anchored to the specific noun 'ALIMENTOS'. The fluff
ratio is exceptionally low compared to service-based competitors, as the text focuses on tangible product
attributes rather than vague philosophical claims.

https://amianimal.com
https://brandaireputation.com/pets-veterinary-animal-services/
https://amianimal.com
https://1euroseo.com/bs-indicator/pets-veterinary-animal-services/amianimal-com/


SEMANTIC COHERENCE
Homepage promise vs. Sub-page reality.

18
90% Reputation

The semantic drift is minimal as the primary signal from the homepage?offering a wide selection of pet food?is
directly fulfilled by the sub-pages. The H1 claim of 'AMPLIA SELECCIÓN' (wide selection) is substantiated by the
variety of brands presented, including Acana, Weso, and Churu. However, there is a minor structural drift where
the homepage meta description promises 'best prices online,' but the sub-pages provide no comparative data to
verify this claim. The focus remains consistent across pages, targeting pet owners seeking premium nutrition.

TRUST & PROOF
Verifiable evidence vs. Trust Theatre.

16
80% Reputation

DIAGNOSIS: TRUST THEATRE

The site avoids standard trust theatre flags like fake verified badges, but it suffers from a lack of external proof
paths. While review_count is listed (e.g., 4 reviews for Churu Broth Receta de Vieira), there are no
proof_links_count leading to third-party verification platforms like Trustpilot or Google Reviews. The claim of
'Envío rápido' (fast shipping) in the meta description is not substantiated by specific delivery metrics or carrier
partnerships on the analyzed pages. This creates a reliance on internal, unverified data for consumer trust.
EVIDENCE: PROOF DENSITY

Proof density is high regarding product contents, as every item includes a full breakdown of 'Componentes
Analíticos' and 'Ingredientes.' The ratio of verifiable ingredient data to vague marketing assertions is
approximately 4:1 on product pages. Conversely, proof of service quality?such as shipping speed or customer
satisfaction?is almost entirely absent, relying on raw review numbers without testimonial text. The site
demonstrates substance for the products it sells, but lacks substance for its own operational claims.

COMMODITY FINGERPRINT
Detection of industry cliches/templates.

9
60% Reputation

The site follows a standard e-commerce commodity fingerprint, utilizing common template elements like 'Carrito
de la compra', 'Lista de deseos', and 'Visto recientemente'. The value proposition 'mejores precios online' is a
generic industry cliché found in the patterns_json that could be applied to any competitor. There is a lack of
unique positioning beyond the brands it carries, which are widely available at other retailers. The template
language is functional but provides zero differentiation for the brand itself.



IDENTITY & AUTHORITY
Expert verifiability & Schema depth.

7
47% Reputation

DIAGNOSIS: AUTHORITY GAPS

A significant authority gap exists due to the total absence of structured data, with schema_json being null across
all sampled pages. Furthermore, the primary H1 on the homepage contains a glaring technical typo: 'ALIMENTOS
YPRODUCTOS' (missing space), which undermines the technical credibility of an 'online specialist.' There is no
named expert or veterinary team identified in the Person schema, making the site appear as a faceless retail
entity rather than a curated authority in pet health.
EVIDENCE: PERFORMANCE VS. CLAIMS

The site makes few performance claims, sticking mostly to product descriptions, which reduces its BS footprint.
However, the claim of 'mejorar la salud del tracto urinario' (improving urinary tract health) for the Churu Stew is a
health claim that, while common in pet food, is not linked to any clinical study or veterinary endorsement. The
marketing tone suggests premium quality, but the demonstration is limited to the manufacturer's provided data
sheets. Without clinical governance information, these health-focused assertions remain unproven marketing.

See how to improve >

INDUSTRY MATCH & SCORE SUMMARY

Pets, Veterinary & Animal Services Reputation: Ami Animal
(amianimal.com)

Reputation: 75 / 100

INDUSTRY CLASSIFICATION

The site perfectly aligns with the Pet E-commerce industry, specifically focusing on the retail of pet nutrition

and accessories. The content confirms this classification through detailed product catalogs, specialized

nutritional data for feline and canine diets, and a standard retail infrastructure.

"The score was primarily driven by the Identity and Authority pillar (8 points) due to the absence of schema

and technical typos. Commodity Fingerprint (6 points) also contributed because the value proposition is

entirely generic. The score remains low (25) because the information density regarding the products sold is

genuinely high and substantiates the core utility of the website."

ANALYSIS DISCLOSURE & SOURCE ATTRIBUTION

This analysis is part of a non-adversarial audit conducted by 1 Euro SEO. The results are intended as professional feedback to help

improve any website's machine-readability and authority signals. The evaluation is free, and any company can request a fresh audit at

any time.

Any company can use the insights for free and improve its voice. When a company has updated its content, it can always submit a

new audit request, which will be reflected in a new current score.

You are encouraged to visit the live site at https://amianimal.com to view the most current version of its content and see directly what

this company is about and what it offers.

Verified Analysis Date: June 21, 2026

(c) 1EuroSEO Independent Evaluator - Non-Sponsored Result
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