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BRAND AI REPUTATION

Pets, Veterinary & Animal Services
Reputation: zooplus (zooplus.com)
https://zooplus.com

Industry: Pets, Veterinary & Animal Services

B

REPUTATION LEVEL

PETS, VETERINARY & ANIMAL SERVICES

59.8 Avg Reputation
Based on 438 businesses audited.

HIGHER REPUTATION THAN AVERAGE

zooplus has 15.2 points more reputation than the average for Pets, Veterinary & Animal Services.

EXPERT VERDICT

zooplus is an operationally heavy utility site with very low bullshit levels, functioning as a

high-density logistics machine rather than a fluff-driven marketing engine. The few points of BS

stem from the use of unverified superlatives ('biggest', 'leading') and the lack of named experts for

its medical-adjacent blog content. It is a 'Substance-First' site where the distance between claim

and proof is narrow, primarily because its claims are transactional rather than transformational.

See how to improve >

INFO DENSITY
Power-words vs. Substance ratio.

25
83% Reputation

The information density is exceptionally high for a retail site, specifically regarding logistical data. The body
substance ratio is strong, citing exact price points such as the 5% repeat order discount and 333 zooPoints loyalty
incentive. The shipping page provides a granular breakdown of delivery fees ranging from ?4.99 to ?9.99 and
specific weight thresholds of 31kg across 25+ countries. Heading fluff is minimal, though superlatives like 'leading
online pet shop' and 'best prices' appear without immediate quantitative support.

https://zooplus.com
https://brandaireputation.com/pets-veterinary-animal-services/
https://zooplus.com
https://1euroseo.com/bs-indicator/pets-veterinary-animal-services/zooplus-com/


SEMANTIC COHERENCE
Homepage promise vs. Sub-page reality.

18
90% Reputation

There is virtually zero semantic drift between the homepage promise and the sub-page delivery. The H1 'your
online pet shop for food & more' is directly supported by the deep inventory of brands like Wolf of Wilderness and
Purizon found in the body text. The claim of being 'Europe?s biggest' is corroborated by the exhaustive list of
international shipping rates for nearly every EU nation. The 'Special Offers' page delivers the transactional value
promised in the homepage's promotional banners.

TRUST & PROOF
Verifiable evidence vs. Trust Theatre.

12
60% Reputation

DIAGNOSIS: TRUST THEATRE

Trust theatre is present through the display of high review counts (98-100 per page) while maintaining a
proof_links_count of 0, indicating that reviews are likely internal and not externally verifiable via third-party
platforms like Trustpilot or Google. The claim 'My number one choice for pet supplies' is presented as a customer
quote but lacks a name or dated context. Additionally, the 'Secure Shopping Guarantee' is mentioned in headings
across all pages but lacks an associated certification link or seal.
EVIDENCE: PROOF DENSITY

Proof density is high regarding operational transparency but low regarding third-party validation. There are
dozens of specific data points regarding pricing, shipping fees, and brand availability, yet zero outbound links to
external certifications or independent reviews. The presence of nine specific private-label brand images (Rocco,
Smilla, etc.) acts as proof of a mature supply chain, but the medical blog posts lack the 'proof expectations' of
registered practitioner names defined in the industry dictionary.

COMMODITY FINGERPRINT
Detection of industry cliches/templates.

11
73% Reputation

The site uses several industry cliches such as 'best prices' and 'top-quality products' found in the Welcome to
zooplus section. However, its value proposition is differentiated by proprietary features like 'zooplus Repeat' and
specific loyalty mechanics that are harder to copy-paste than generic veterinary slogans. The blog content uses
template-style reading time markers (e.g., '11 min', '4 min') which is standard for modern content hubs but
provides specific information rather than generic fluff. Points were deducted for the repetitive use of the 'leading
online pet shop' mantra which appears as an H3 twice on the same page.



IDENTITY & AUTHORITY
Expert verifiability & Schema depth.

9
60% Reputation

DIAGNOSIS: AUTHORITY GAPS

A significant authority gap exists in the blog section; while providing veterinary-adjacent advice on ticks, fleas, and
nutrition, no individual experts or veterinary surgeons are named in the Person schema or byline. The
schema_json is notably absent or null for the homepage, which is a technical credibility gap for a site claiming to
be a market leader since 1999. The brand relies on its tenure ('Since 1999') as a proxy for authority rather than
linking to current professional certifications or named specialists.
EVIDENCE: PERFORMANCE VS. CLAIMS

The site makes a bold performance claim of being 'Europe's biggest online pet shop' without providing an external
source or market share data to validate the superlative. While it demonstrates massive scale through its logistics
table, the marketing tone 'first-class service' is not explicitly defined by a service-level agreement or guarantee.
However, most other claims regarding discounts and points are immediately verifiable through the user interface.

See how to improve >

INDUSTRY MATCH & SCORE SUMMARY

Pets, Veterinary & Animal Services Reputation: zooplus (zooplus.com) Reputation: 75 / 100

INDUSTRY CLASSIFICATION

The site aligns with the Pets and Animal Services category as a high-volume retailer of food and

accessories. While it functions primarily as an e-commerce platform, its extensive educational blog content

on topics like feline polydactyly and canine aggression moves it into the animal wellness and advisory

space.

"The score of 75 is driven primarily by the lack of expert footprints for advisory content and the unverified

superlatives in the trust and authority pillars. It avoided a higher score due to the extreme specificity of its

shipping and loyalty data, which provides high Information Density. The site is a benchmark for retail

substance, losing points only for technical schema omissions and unverified internal review counts."

ANALYSIS DISCLOSURE & SOURCE ATTRIBUTION

This analysis is part of a non-adversarial audit conducted by 1 Euro SEO. The results are intended as professional feedback to help

improve any website's machine-readability and authority signals. The evaluation is free, and any company can request a fresh audit at

any time.

Any company can use the insights for free and improve its voice. When a company has updated its content, it can always submit a

new audit request, which will be reflected in a new current score.

You are encouraged to visit the live site at https://zooplus.com to view the most current version of its content and see directly what this

company is about and what it offers.

Verified Analysis Date: May 26, 2026

(c) 1EuroSEO Independent Evaluator - Non-Sponsored Result
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