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B

REPUTATION LEVEL

RELIGION, SPIRITUALITY & FAITH ORGANIZATIONS

59.3 Avg Reputation
Based on 90 businesses audited.

HIGHER REPUTATION THAN AVERAGE

Ordo Templi Orientis (O.T.O.) has 13.7 points more reputation than the average for Religion, Spirituality &
Faith Organizations.

EXPERT VERDICT

This site is a rare example of Administrative Ghosting?it contains zero marketing bullshit but fails

every modern technical and transparency standard. It operates as a private directory rather than

a public-facing organization, resulting in a low BS score driven by a total lack of promotional

effort. It is not hot air; it is a bare-bones skeletal directory.

See how to improve >

INFO DENSITY
Power-words vs. Substance ratio.

28
93% Reputation

The site is almost entirely devoid of traditional marketing fluff, opting for a brutalist, administrative directory layout.
While it lacks power words such as leading or innovative, it also fails to provide descriptive substance about its
actual activities, functioning primarily as a list of International Headquarters contacts. The density of specific
nouns like PO Box 2180 and Gothenburg is high, but these serve functional rather than informational or
persuasive purposes. There is zero heading fluff because there are no H1-H4 headings present in the metadata.

https://oto.org
https://brandaireputation.com/religion-spirituality-faith/
https://oto.org
https://1euroseo.com/bs-indicator/religion-spirituality-faith/oto-org/


SEMANTIC COHERENCE
Homepage promise vs. Sub-page reality.

15
75% Reputation

With only the homepage data provided, drift cannot be measured against sub-pages; however, the lack of an H1
tag and any structured heading hierarchy creates a messaging vacuum. The meta title matches the minimal text
content exactly, indicating no distance between the site's identity and its content. There is no disconnect between
a hero promise and the body because the site makes no promises, only offering links to Grand Lodges. The
identity shift is non-existent as the site maintains a strictly hierarchical and administrative tone throughout.

TRUST & PROOF
Verifiable evidence vs. Trust Theatre.

15
75% Reputation

DIAGNOSIS: TRUST THEATRE

There is no trust theatre because the site does not use reviews or testimonials (review_count: 0). However, the
site suffers from a total absence of external proof paths, such as charitable registration numbers or regulatory
disclosures expected for international religious organizations. The proof_links_count of 0 confirms a closed-loop
system where the organization validates its authority only through its own internal hierarchy. Claims like
International Headquarters are substantiated only by the list of regional contacts rather than external verification.
EVIDENCE: PROOF DENSITY

The proof density is technically low because there are zero external validations, but the claim density is also near
zero. The site lists over 30 international branches, which serves as a form of internal proof of scale, but lacks the
regulatory or financial transparency expected in the industry proof_expectations. The ratio of claims to evidence is
balanced by the fact that the site barely claims anything beyond its own organizational structure and contact
information.

COMMODITY FINGERPRINT
Detection of industry cliches/templates.

15
100% Reputation

The site is the antithesis of the modern religious organization template; it avoids every single cliché in the industry
dictionary, such as journey of faith or all are welcome. It does not use boilerplate sections like Why Choose Us or
Our Beliefs on the homepage, appearing as a bespoke, albeit dated, directory. Its value proposition is highly
unique to its niche, making it impossible to mistake for a generic church or spiritual group. This lack of marketing
polish results in a zero-point penalty for industry clichés.



IDENTITY & AUTHORITY
Expert verifiability & Schema depth.

0
0% Reputation

DIAGNOSIS: AUTHORITY GAPS

The site mentions high-level officers like Hymenaeus Beta and Frater Taos but provides zero digital footprint via
structured data or sameAs links. The absence of schema_json means these authorities exist in a technical
vacuum without verifiable credentials or links to published work. There is no technical Organization schema to
back the claim of being an International Headquarters, which represents a significant gap in digital authority. The
technical implementation is severely dated, with broken heading hierarchies and missing meta descriptions.
EVIDENCE: PERFORMANCE VS. CLAIMS

The site is notable for its total lack of marketing claims; it doesn't promise spiritual transformation or community
growth. Because it makes almost no performance claims, there is no disconnect to analyze. The news and
essays links suggest activity, but they are not presented as promotional proof points. The site demonstrates
exactly what it is?a contact directory?without any surrounding hyperbole.

See how to improve >

INDUSTRY MATCH & SCORE SUMMARY

Religion, Spirituality & Faith Organizations Reputation: Ordo Templi
Orientis (O.T.O.) (oto.org)

Reputation: 73 / 100

INDUSTRY CLASSIFICATION

The site aligns perfectly with the Religion and Spirituality category, specifically focusing on an esoteric or

fraternal structure. The presence of titles like Frater Superior and references to Liber Legis confirms its

position as a specialized faith-based or initiatory organization.

"The score of 73 reflects a low-BS but high-opacity organization. Most points were lost in the Identity and

Authority pillar due to the total lack of structured data and technical credibility. The zero score in Commodity

Fingerprint highlights how far this site sits from generic, templated industry bullshit."

ANALYSIS DISCLOSURE & SOURCE ATTRIBUTION

This analysis is part of a non-adversarial audit conducted by 1 Euro SEO. The results are intended as professional feedback to help

improve any website's machine-readability and authority signals. The evaluation is free, and any company can request a fresh audit at

any time.

Any company can use the insights for free and improve its voice. When a company has updated its content, it can always submit a

new audit request, which will be reflected in a new current score.

You are encouraged to visit the live site at https://oto.org to view the most current version of its content and see directly what this

company is about and what it offers.

Verified Analysis Date: May 25, 2026
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