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BRAND Al REPUTATION
Social Networks, Communities & Forums 74
Reputation: LinkedIn (www.linkedin.com)

https://www.linkedin.com

REPUTATION / 100

Industry: Social Networks, Communities & Forums

SOCIAL NETWORKS, COMMUNITIES & FORUMS

B 50.5 Avg Reputation

Based on 185 businesses audited.

REPUTATION LEVEL

HIGHER REPUTATION THAN AVERAGE

LinkedIn has 23.5 points more reputation than the average for Social Networks, Communities & Forums.

EXPERT VERDICT

LinkedIn is a substance-dense utility that is hindered by corporate jargon and stale policy
documentation. It effectively proves its scale through volume but fails to provide modern technical
identity markers (Schema) or verifiable audit trails for its mega-claims.

INFO DENSITY 25

Power-words vs. Substance ratio. 83% Reputation

The information density is exceptionally high for the industry, specifically in the learning and job sections. While
some headings like Conversations today could lead to opportunity tomorrow contain fluff, the site provides
specific course counts (e.g., 3,640+ software development courses) and granular job categories. The ratio of
generic marketing to specific nouns is well-balanced, favoring technical deliverables over pure hot air.

SEMANTIC COHERENCE 18

Homepage promise vs. Sub-page reality. 90% Reputation

Alignment across pages is nearly perfect with minimal drift. The homepage H1 promising to Build your
professional community is backed by specific sub-pages for job searching, skill acquisition, and directory services.
There is no disconnect between the hero promise and the actual utility offered, though legal pages use
significantly denser terminology than the marketing-focused landing page.
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TRUST & PROOF 14
Verifiable evidence vs. Trust Theatre. 70% Reputation

DIAGNOSIS: TRUST THEATRE

The site triggers a trust theatre flag by claiming 1 billion members in meta-data while showing a review_count of
only 5 and proof_links_count of 0 in the crawl. While the user count is likely a verifiable fact, the lack of an
external audit link or real-time counter in the primary text constitutes a minor Trust Theatre pattern. Claims of
posting to millions lack a direct verification path.

EVIDENCE: PROOF DENSITY

The proof density is high concerning the volume of resources (e.g., 1,540+ AEC courses, 2,700+ leadership
courses). These specific numbers function as substance that outweighs the generic marketing assertions. The
site demonstrates a high substance-to-claim ratio, even if the external validation links are missing from the
crawled data sections.

COMMODITY FINGERPRINT 8
Detection of industry cliches/templates. 53% Reputation

The site heavily utilizes industry cliches found in the patterns_json, such as stay up to date on your industry and
learn the skills you need to succeed. The value proposition of being the antidote to big tech or a safer social
network is implied through its professional focus, yet it relies on template language like Find the right job for you.
Its scale prevents it from being a generic copy-paste site, but the language is highly commaoditized.

IDENTITY & AUTHORITY 9
Expert verifiability & Schema depth. 60% Reputation

DIAGNOSIS: AUTHORITY GAPS

A significant credibility gap exists regarding the recency of evidence; the Cookie Policy is dated June 2022, which
is 47 months old (stale) relative to the May 2026 system date. Additionally, the provided data shows null for
schema_json, indicating a lack of structured identity proof like Organization or Person schema which would link
the company and its experts to external authority footprints.

EVIDENCE: PERFORMANCE VS. CLAIMS

The site makes bold performance claims regarding its ability to promote economic opportunity and connect users
to millions of people. While the structural evidence of these directories exists, the site lacks recent (within 12
months) verified case studies or success testimonials in the body text. The claims rely on the user's prior
perception of the network's scale rather than on-page forensic proof.

INDUSTRY MATCH & SCORE SUMMARY

Social Networks, Communities & Forums Reputation: LinkedIn Reputation: 74 / 100

(www.linkedin.com)
INDUSTRY CLASSIFICATION

The site is an archetypal fit for the Social Networks and Communities category. The presence of algorithmic
content discovery, professional community building tools, and user-generated content (posts, articles)
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https://www.linkedin.com

confirms the classification.

"The score is driven primarily by Commodity Fingerprint (7 points) due to heavy use of networking clichés
and Trust and Proof (6 points) due to mega-claims lacking linked evidence. Identity and Authority (6 points)
contributed due to stale legal dates and missing schema, while Information Density (5 points) and Semantic

Coherence (2 points) are strong, keeping the score in the Low BS range."

ANALYSIS DISCLOSURE & SOURCE ATTRIBUTION

This analysis is part of a non-adversarial audit conducted by 1 Euro SEO. The results are intended as professional feedback to help
improve any website's machine-readability and authority signals. The evaluation is free, and any company can request a fresh audit at
any time.

Any company can use the insights for free and improve its voice. When a company has updated its content, it can always submit a
new audit request, which will be reflected in a new current score.

You are encouraged to visit the live site at https://www.linkedin.com to view the most current version of its content and see directly
what this company is about and what it offers.

Verified Analysis Date: May 16, 2026
(c) 1EuroSEO Independent Evaluator - Non-Sponsored Result
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