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Wellness, Therapy & Mental Health
Reputation: Rae Wellness (raewellness.co)
https://raewellness.co

Industry: Wellness, Therapy & Mental Health

B

REPUTATION LEVEL

WELLNESS, THERAPY & MENTAL HEALTH

53.5 Avg Reputation
Based on 258 businesses audited.

HIGHER REPUTATION THAN AVERAGE

Rae Wellness has 1.5 points more reputation than the average for Wellness, Therapy & Mental Health.

EXPERT VERDICT

Rae Wellness is a textbook example of 'Affordable Wellness' branding where the product is a

commodity and the substance is replaced by a carefully curated aesthetic of 'inner light.' While the

pricing is transparent, the clinical authority is non-existent, making it a high-signal, low-substance

entity. It successfully weaponizes the language of therapy and self-care to sell $20 vitamins

without meeting the proof expectations of either industry.

See how to improve >

INFO DENSITY
Power-words vs. Substance ratio.

17
57% Reputation

The heading fluff is relatively low because the site uses functional headings like Customer Favorites or product
names, but the body text is saturated with low-density emotional marketing. Phrases such as shine from inside,
the return to the truth your body already holds, and wellness is in the quiet provide zero technical or nutritional
information. Specificity is limited to pricing ($19.99 USD) and standard regulatory exclusions like Vegan and
Non-GMO, with a complete absence of clinical trial data or ingredient percentages in the analyzed text. The body
substance ratio is heavily skewed toward lifestyle aspirations rather than product efficacy.

https://raewellness.co
https://brandaireputation.com/wellness-therapy-mental-health/
https://raewellness.co
https://1euroseo.com/bs-indicator/wellness-therapy-mental-health/raewellness-co/


SEMANTIC COHERENCE
Homepage promise vs. Sub-page reality.

16
80% Reputation

The homepage H1 We're Here to help you shine is a vague lifestyle promise that aligns superficially with the
collection pages, but the About page takes a hard turn into pseudo-spiritual territory. The homepage positioning
suggests an affordable alternative to over-priced wellness, yet the sub-pages offer no comparative data to prove
this 'affordability' relative to ingredient quality. There is a minor identity shift from a 'media-backed' authority on the
homepage to a founder-led emotional narrative on the About page. The heading hierarchy is technically broken,
with functional cart status markers (Your cart is empty) occupying H2 slots above actual content.

TRUST & PROOF
Verifiable evidence vs. Trust Theatre.

10
50% Reputation

DIAGNOSIS: TRUST THEATRE

The site exhibits high Trust Theatre; the homepage features an H2 The media has spoken but provides no
accompanying links, logos, or quotes to verify which media outlets have spoken or what they said. With a
review_count of only 7 on the homepage and 5 on the shop page, the claim of being a community-driven brand is
statistically thin. The proof_links_count of 2 across the pages is insufficient to support the high-level claims of
being values-led and products you can trust without external clinical validation.
EVIDENCE: PROOF DENSITY

The ratio of verifiable evidence to vague assertions is low. Verifiable points are restricted to product prices and
generic dietary labels (Gluten Free, Non-GMO). These are outweighed by dozens of unsubstantiated claims
regarding 'inner glow,' 'rebalancing,' and 'shining.' For a company selling ingestible health products, the absence
of lab report links or clinical backing creates a significant proof deficit.

COMMODITY FINGERPRINT
Detection of industry cliches/templates.

5
33% Reputation

The value proposition?high-quality ingredients at an accessible price point?is a boilerplate D2C supplement
strategy that could be copy-pasted onto competitors like Ritual or Care/of. Industry clichés such as your glow? It's
never been skin deep and nourish your body and mind from the inside out are used extensively. The template
language in sections like What makes us Rae and Join our community follows a standard Shopify-style 'Brand
Story' module with zero unique technical differentiators.



IDENTITY & AUTHORITY
Expert verifiability & Schema depth.

7
47% Reputation

DIAGNOSIS: AUTHORITY GAPS

Authority is tied entirely to a first-name-only founder, Angie, whose professional background is described only as
having walked a similar path in 2019. There is no Person schema or sameAs links to establish her as a credible
figure in nutrition or health. Furthermore, while the site claims to be a values-led wellness brand, the technical
implementation lacks the structural data (Product or Physician schema) typically used by authoritative health
entities to signal expert verification.
EVIDENCE: PERFORMANCE VS. CLAIMS

The brand makes bold claims about its supplements being pure and powerful and supporting how you feel without
providing a single case study or specific outcome metric. The assertion that wellness shouldn't be expensive is a
marketing stance, not a demonstrated fact, as no comparison to market averages is provided. The community
shines section lists social media handles (@michaelaleung__, etc.) but lacks actual testimonials or
results-oriented feedback.

See how to improve >

INDUSTRY MATCH & SCORE SUMMARY

Wellness, Therapy & Mental Health Reputation: Rae Wellness
(raewellness.co)

Reputation: 55 / 100

INDUSTRY CLASSIFICATION

The site fits the wellness and holistic wellbeing category, specifically targeting the women's supplement

market. However, there is a disconnect as it uses the vocabulary of mental health (DeStress, Mood,

Rebalance) while operating as a purely retail e-commerce platform.

"The score of 55 is driven by the Information Density and Trust Theatre pillars. The site avoids a higher

score by being transparent about pricing and having a clean, if generic, technical setup. However, the

reliance on high-fluff emotional language and the lack of verifiable authority in the supplement space

prevents it from achieving a 'Minimal BS' rating."

ANALYSIS DISCLOSURE & SOURCE ATTRIBUTION

This analysis is part of a non-adversarial audit conducted by 1 Euro SEO. The results are intended as professional feedback to help

improve any website's machine-readability and authority signals. The evaluation is free, and any company can request a fresh audit at

any time.

Any company can use the insights for free and improve its voice. When a company has updated its content, it can always submit a

new audit request, which will be reflected in a new current score.

You are encouraged to visit the live site at https://raewellness.co to view the most current version of its content and see directly what

this company is about and what it offers.

Verified Analysis Date: May 24, 2026

(c) 1EuroSEO Independent Evaluator - Non-Sponsored Result
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